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Why the SDGs?

Importance of SDGs
― In September 2015, 193 developed and developing
countries agreed to implement a set of 17 goals for
sustainable development to be achieved by 2030.
― Require $2.5 trillion additional annual investment, creating
many profitable opportunities for investment in SDG-linked
sectors, e.g. infrastructure, health, “green” investments.
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― Developed in close collaboration with the private sector,
the SDGs offer compelling impact and return opportunity
for investors.
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Life below
14 water

15 Life on land

13 Climate action

GOALS

Sustainable
development

― Provides universal goals and a framework
to unify and align approaches of disparate
actors.

― Built on a global language that was
developed by and is applicable to developed
and developing countries.

― Sets ambitious targets that presuppose an
active role for private industry and
investors.

― Inclusive with seven targets for vulnerable
populations

― Focuses agenda with potential for local
partnerships, civic engagement and cobenefits from targets
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Why the SDGs?

Quantifying the market

SDG will open at least $12 trillion
in new business opportunities by
2030 for the private sector and
potentially
2 to 3x more

50% of the SDG market
will be in emerging markets

$60 trillion of ESG
investments are increasingly
aligning with the SDG

The SDG market is global and vast

$ trillions is needed
annually to meet SDG targets

SDG have potential to create 380
million new jobs by 2030 (90% in
emerging markets) or more than
10% of the global workforce by
2030
Source: Better Business, Better World Report. Business Sustainable Development Commission, 2017
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Why the SDGs?

Partners
Bilateral
Multilateral Banks
Green Climate Fund

INGOs
Foundations

Cooperatives

Donor/
MDBs

Non-profit

Corporates
B-corp
Benefit Corp
CSR/SV

Business

Public
Sector

Investors

Private individuals
LLCs
Pension funds
Foundations

OECD countries
Emerging economies
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Why the SDGs?

Financial instruments

Green bonds (labelled)

Payments for success
schemes / Social
Impact Bonds/ DIBs

Capital projects

Equity investments

Grants

Social
enterprises

There are a range of social, environmental and development finance instruments, including:

Funds

Program and missionrelated investments

+ Other instruments which finance impact but do not necessarily require rigorous measurement of outcomes or link payment to
outcomes.
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Why the SDGs?

Summary
Raul Pomares,
Sonen Capital
Founder

“SDGs are third party universally recognizable objectives that
provide additional framework for investment and have the
potential to mobilize other stakeholders and significant capital
in a coordinated manner to work towards achieving a common
set of goals.”
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How do firms report?

N100

G250

39%

43%

9

Number of companies that connect their CR activities to the SDGs

Corporate reporting on SDGs
KPMG’s survey shows that the SDGs have
resonated strongly with businesses
worldwide in less than two years since their
launch.
Around four in ten CR reports from both
N100 and G250 companies make a
connection between the company's CR
activities and the SDGs.

Base: 3,543 N100 companies that report on CR, 233 G250 companies that report on CR
Source: KPMG Survey of Corporate Responsibility Reporting 2017
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Less prioritized

26%

Zero hunger
21%

Life below
water
18%
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Which SDGs are most and least prioritized by the G250?
Moderately prioritized

SDGs prioritized by G250 companies
Most prioritized

1 No poverty No poverty

(by less than 30% of companies)

Affordable and clean energy
48%

(30% – 50% of companies)

7

Life on
Life on land
15 land

Industry,
innovation and
infrastructure

Sustainable
cities and
communities

Partnerships for the goals
34%

28%

Climate action
64%
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Industry, innovation and
infrastructure
48%

Zero
2 hunger

Affordable and
clean energy

Decent work and
economic growth
59%
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Sustainable cities and
communities
46%

Good health and well-being
55%

Reduced
inequalities

Partnerships
for the goals

Peace, justice
and strong
institutions

Peace, justice and strong
institutions
32%

Life below
water

14
10
6

Responsible consumption and
production
54%
Gender equality
52%
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Clean water and
sanitation

Quality education
51%

16

Clean water and sanitation
34%

Reduced inequalities
39%

(by more than 50% of companies)
Climate action

Good health and
well-being

Decent work and
economic growth

13
8
3

Responsible
consumption
and production

Quality education

Gender equality

12
5
4

Base: 85 companies that disclose the process used to prioritize the SDGs
Source: How to report on the SDGs. What good looks like and why it
matters
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How do firms report?

Climate reporting
Case studies

A solid majority of the world’s largest
companies (G250) now disclose targets to
cut their carbon emissions.

Among the N100, the survey shows that 50
percent of reporting companies set carbon
reduction targets

58%

G250 companies
that set carbon
reduction targets

2015
2017

G250

Base: 233 G250 companies that report on CR

67%

Source: KPMG Survey of Corporate Responsibility Reporting 2017
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N100

28%
Yes

Yes

48%

G250

52%
No
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Companies that acknowledge the financial risk of climate change in their
annual reports

But reporting change varies …
They found that only 28 percent of
these companies currently
acknowledge the financial risk of
climate change in their annual
reports.
Among the world’s 250 largest
companies (G250), a higher 48
percent acknowledge the risk.

72%
No

Source: KPMG Survey of Corporate Responsibility Reporting 2017

Base: 4,900 N100 companies and 250 G250 companies
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Itau Unibanco (Brazil)

Telefonica (Spain)

Industry approaches
Case study

— 22 material reporting themes
uses GRI reporting standards.

14

— Charts linkages with the other 16
goals (e.g., Quality Education via
Fundacion Telefonica.

— Identify a core topic SDG 9:
Industry, innovation and
infrastructure which is closely
related to their core business
practice.

— Links to SDG 1 on the topic of
improving access by poor and
vulnerable to economic
resources, ownership of land
and property, and financial
services like microfinance.
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Safaricom Ltd.
Case study

Earnings

Cost

Profit

Safaricom
financial results
Revenue

Transparency
international
corruption
factor applied
to economic
value add

Economic value-add

Economic
impact
assessment of
Safaricom’s
activities

Corruption

Social externalities

Economic
value
added
???

Earnings

Environmental externalities

Economic
value
added
operations

Economic value-add
‘True’ earnings

Source: KPMG 2015, KPMG True Value Case Study – Safaricom Ltd

Health & Safety

Value of
statistical life
applied to
health and
safety
incidents

Social externalities

Strategic
social
investments

Valuation of
social impact
using market
research and
Social Return
on Investment
principles
M-PESA
social
value
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Environmental
externalities

‘True’
earnings

‘True’
earnings

Sum of
financial
earnings
and net
societal
value
creation

Carbon
emissions

Social cost of
carbon and social
value of water
applied to
Safaricom’s water
consumption and
carbon emissions
Water
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14.3

16.8

13.4

Other impacts
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Increase in personal savings due to reduced travel
costs when receiving money through M-PESA

Increase in personal savings due to increased
receipt of money and its control as well as financial
resilience

Increase in personal savings due to convenience
and reduced transaction costs when sending money

Increase in personal savings due to less money
being lost to theft

Customers benefited mostly due to increased personal savings, lower transaction costs
and less theft

Safaricom Ltd. (continued)
The True Value analysis
shows social value is 10x
the company’s actual
financial profit ..
12.0

%

42.7

Source: KPMG 2015, KPMG True Value Case Study – Safaricom Ltd

“This True Value Report expands the way in which we assess and communicate our “Transforming
Lives” mission. It is important for us to understand how our business operations, our environmental
footprint and our social investments impact our ecosystem and the Kenyan economy as a whole”
Bob Collymore,
CEO, Safaricom
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Transactional
Business value
— Narrow focus on value
creation
— Short term horizons
— Optimization of
financial performance
— Social and
environmental
considerations largely
compliance driven or
initiated for Corporate
social responsibility

Brand

Transformational

Citizenship/
Philanthropic
— Broader focus on
value creation
— Medium term horizons
— Optimize and promote
welfare of others and
public good
— Profit is not a driver

Retailer

Shared value
— True value of positive and
negative impacts are
understood and quantified
— Medium to long term horizons
— Integration of social and
environmental impacts into the
business to drive economic
value and reduce or eliminate
negative externalities

Supplier
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Low LOE
— Positive ROI in < 3 years
— Management approach and
activity accepted as leading
practice
— Operationalized with existing
resources and through cost
effective (“lean”) management
approaches

Level of Effort (LOE)

High LOE
— Positive ROI expected in > 3
years
— Relatively new or innovative
activity
— May require significant capacity
building in core business and
value chain to implement

Creating value

Level of effort (LOE)
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Enabling
Environment

Strategy

Monitoring &
Evaluation

Investment

Key elements to aligning with SDGs
— How can our core business lever
improved societal outcomes?
— What are the goods/services
that achieve greater positive
societal impact?

— What are the conditions that
improve the chances of success?
— Who are the stakeholders in the
market(s) of interest?
— How does the impact translate
across the value chain?
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— What are the best business
models/investments to reach
our corporate strategic goals?

— How do we know we are on
track?

— What are the best measures
of success?

— Are there proxies we can
use?
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Thank you

Some or all of the services described herein may not be permissible
for KPMG audit clients and their affiliates or related entities.

kpmg.com/socialmedia

The information contained herein is of a general nature and is not intended to address the circumstances of any particular
individual or entity. Although we endeavor to provide accurate and timely information, there can be no guarantee that such
information is accurate as of the date it is received or that it will continue to be accurate in the future. No one should act upon
such information without appropriate professional advice after a thorough examination of the particular situation.
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